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Exploring the Concept of Exchange in Marketing
for Nonprofit Organizations
SAITOU, Yasuaki　
 A purpose of this article is to explore the concept of exchange in marketing for nonprofit 
organizations. First, it arranges about the concept of exchange in marketing. Next, marketing for 
nonprofit organizations is considered.
 Furthermore, the relation between relationship marketing and marketing for nonprofit 
organizations is considered. Suppose that it explores about the concept of exchange in marketing for 
nonprofit organizations at the last.

